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Welcome to the Visit Herts Annual Review for 2023.

After an extremely challenging few years, it feels like our industry
is finally starting to turn a corner and the most recent
Hertfordshire figures on the visitor economy support this. We are
delighted that the tourism and hospitality industry in our beautiful
county appears to be back on track and the number of jobs being
supported by the visitor economy are almost at the levels seen
before the pandemic. We are particularly pleased that business
travel is bouncing back and this is due primarily to many
accommodation providers in the county adapting their offer as the
nature of business travel has changed substantially.

There are still many challenges facing our sector, not least the
cost of living crisis which continues to impact consumer behaviour,
but it has been exciting to see the return of our international
visitors - particularly those from the United States and the lifting of
restrictions for our Chinese visitors.

The Government has improved the ability for schoolchildren from France to enter the UK using their passports
rather than ID cards. Many Europeans do not own passports so being able to use ID cards once again to enter
the UK will make a huge difference to many of our top attractions and destinations. Visit Herts will continue to
press the case with Government to allow schoolchildren from other EU countries access to the UK on the
same basis.

Last year saw the Visit Herts team continue their excellent work to support screen tourism as a continuing
unique selling point for the county, and to harness the potential and opportunities provided by the extensive,
and growing, film and production facilities in the county. This was recognised by VisitEngland last April who
awarded Visit Herts the new accolade of Local Visitor Economy Partnership (LVEP) — one of only 15 destination
management organisations to be awarded this status in the first cohort.

We thank Deirdre, the executive team, and our investment partners for unwavering support and constructive
engagement over the last 12 months. This has enabled us to continue to deliver an exciting and ambitious
programme of activity as well as continue to drive and increase footfall and business throughout Hertfordshire.

On behalf of the Partnership Group, and all of the team at Visit Herts, we thank you and wish you and your
colleagues a successful year ahead.

MARTHA LYTTON-COBBOLD &
GEOFF SPOONER

CO-CHAIRS
VISIT HERTS
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| am delighted to share our 2023 Annual Review with you all.

This past year has been an extremely exciting one for
Hertfordshire with national recognition for our amazing
county. Our film industry continues to go from strength to
strength, with major blockbusters such as Wonka and Barbie
adding to our impressive back catalogue, alongside the much
anticipated final series of Netflix’s The Crown. Film will
continue to play a key role in our destination offer, and
working closely with the Herts Film Office, we will ensure that
Herts remains the destination of choice for producers and
screen tourists alike.

Plus, the announcement of the collaboration between VisitBritain and the British Film Commission to
make Screen Tourism a priority for 2024 gives us an excellent opportunity to put Herts front and
centre of the UK screen tourism offer.

Securing brand recognition and “cut through” is so vital for the promotion of our destination and in
addition to our growing pedigree as the UK’s screen tourism destination, we were also thrilled to see
Hertfordshire ranked at number three in Expedia’s list of top 10 UK Hidden Gems. This at a time when
escaping to the road less travelled is set to be a major global travel trend in 2024.

It wasn’t just our destination picking up awards last year. We were delighted, following a rigorous
national process, to be one of the first English destinations to be awarded Local Visitor Economy
Partnership status from VisitEngland. It is testament to the strong collaboration and support from a
wide range of partners, aligned to our strategic and research-based approach, that we, a relatively
young DMO, were in the first cohort. This recognition has already reaped huge rewards, from hosting
the national VisitEngland awards, to working with VisitBritain on their international Showcase Britain
event — all helping to get the message out loud and clear about the amazing Hertfordshire tourism
offer.

Finally, the release of our 2022 Cambridge model data, showed that all this hard work is paying off.
With visits now at 25 million and spend at a whopping £2.2 billion, nearly back to pre-pandemic
levels, our vital sector, which supports 6% of all jobs in the county, is well on the road to recovery.

CONTINUES ON NEXT PAGE...
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There are many challenges still facing our industry — from labour
shortages and overhead costs, to the cost of living crisis and
concerns about our planet. But with a collaborative approach, there
is much we can do to support our sector - working with industry to
develop a more sustainable approach to their business and
promote local produce, and continuing to demonstrate
Hertfordshire as a high quality destination, offering great value and
great experiences to both visitors and local communities.

TMy thanks to our co-Chairs, Martha Lytton-Cobbold and Geoff Spooner for their continued support
and to all the members of the Herts Partnership group for their wise counsel. Thanks too to my
wonderful team who work so hard year round and put the heart in Herts! And finally, my thanks to
you, our investors, for your fantastic support.

We look forward to another exciting year ahead.
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RESEARCH AND INSIGHTS

Volume and value of the Hertfordshire visitor economy from
our Cambridge Economic Impact Model 2023
25 million visitors, £2.2bn value, 38,936 jobs supported
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Visit Herts awarded the new
enhanced status ‘Local Visitor
Economy Partnership’ by
VisitEngland - one of 15 destinations

across the country forming part of the
Government’s strategy to better
support and grow the visitor
economy in England
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TOURISM AWARDS
15

businesses entered

Saat Tewinbury Farm Hotel won
‘|: 288 :lJ Bronze for Large Hotel of the Year

VisitEngland’s Awards for Excellence = Warner Bros. Studio Tour London - The
held at Warner Bros. Studio Tour Making of Harry Potter won Large

London The Making of Harry Potter Visitor Attraction of the Year
with 200+ attendees
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LOOKING FORWARD

As a fully accredited Local Visitor
Economy Partnership (LVEP) we’re
looking forward to creating engaging
campaigns that drive footfall to
Hertfordshire. Your support will help us
leverage external funding and rebuild
back better, together.

Speak to your account manager about
how to make the most of your
partnership with Visit Herts.

Sue Lea

Senior Destination Manager
sue.lea@visitherts.co.uk
07393 765255

Sara Boethe

Destination Manager
sara.boethe@visitherts.co.uk
07825 738581

www.visitherts.co.uk

www.visithertsbusiness.co.uk
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